
We’re Hiring – Marketing & Communications Manager/Consultant

Title: Marketing Communications Manager

Commitment: part-time 20 hrs/week

Location: Remote

Position Overview: We are seeking a highly creative, detail oriented, data-inspired, deadline-
driven, word-loving messaging maven who is an experienced professional to develop and
implement effective multi-channel communications and marketing strategies that build brand
awareness, customer loyalty, community engagement and support for the organization.

This position directly supports the growth, success and sustainability of a burgeoning non-profit
performance and arts organization committed to leaving no Jewish story untold while celebrating
the truths that connect all people. The Braid repeatedly voted “best live theatre on the Westside of
Los Angeles” and “most loved business” is recognized for pioneering “salon theatre” a new art form
at the intersection of theatre and storytelling.  We are the go-to Jewish story company and leading
national non-profit organization creating, producing, and preserving stories grounded in Jewish
culture and experience. We have developed and produced over 65 original shows, collaborated with
over 150 community partners in 15 states and delighted over 100,000 community members.

We have grown organically through word of mouth and are now at an exciting tipping point to grow
exponentially. While many theatres have been closed during the pandemic, The Braid quickly
pivoted to live on Zoom performances, attracting new partners and audiences across the United
States and globally. Last year we went through a strategic rebranding process and organizational
name change. The Marketing & Communications Manager is a new instrumental position to
strengthen our brand awareness and expand our reach.

This is a part-time position that reports to the Founding Artistic Director and Managing Director and
leads our communications/marketing team.

Key Responsibilities:

 Plan, create, manage, execute and evaluate traditional marketing and social media campaigns
including messaging, copy, content, design and production of all digital

 and print marketing and communication materials.  Interface with graphic designers, web
master, staff and community partners to ensure all content adheres to brand standards and is
publication-ready for various channels and platforms.

 Coordinate public relations activities including writing informative and compelling press releases
and newsletters, press kits, pitching story ideas, facilitating interviews with cast and creative



team, managing performance invitations and attendance for reviewers, reporters, editors,
awards voting members, bloggers, and news producers. Cultivate and maintain new and
existing press and media contacts and relationships.

 Develop innovative targeted marketing efforts for season subscription, single ticket, and other
ticket marketing campaigns to identify, cultivate, attract, steward, retain and grow audiences,
donors and partners from year to year.

 Track and analyze marketing effort analytics and prepare marketing activity reports to guide
sales and development strategies.

 Analyze and optimize the performance of The Braid’s website and social media channels,
employing industry-leading digital social media strategies and tools that extend The Braid’s
reach and community engagement.

Qualifications & Core Competencies:

 Bachelor’s degree and/or strong background in communications, journalism, public relations,
marketing, copy writing

 Superior written/verbal communication and proof-reading skills with demonstrated ability to
articulate ideas and information in concise yet compelling way

 Proficiency in all facets of digital and social media trends
 Positive, nimble, and creative thinker with strong interpersonal skills and aesthetic design eye
 Strong organizational skills with excellent follow through and ability to work in face-paced

environment, managing several projects at the same time and keep to deadlines
 Passionate about inspiring Jewish stories and/or sharing original content with new communities.
 Familiarity with Jewish culture and traditions a plus
 Experience with Emma, Constant Contact desired
 Experience with Photoshop, In-Design, Canva preferred
 Experience using CRM platforms like Salesforce a plus
 Experience with MS Office products (Word, Excel, PowerPoint, others) and Google Workspace.

The Braid/JWT is an equal opportunity employer. We consider all qualified applicants for
employment without regard to race, religion, national origin, sex, pregnancy, age, sexual
orientation, gender identity, disability, or any other characteristic protected by law.

Benefits: Being a valued part of passionate team and family of creative community leaders plus
complimentary tickets to all performances and events.

Compensation: $30,000 @ 20 hr/week

To Apply: Email resume, cover letter to Sharon Landau, Managing Director @ Sharon@the-
braid.org. Please also include sample of collateral designed under your direction.


